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The principles of design are balance, proximity, alignment, repetition,
contrast and white space. The principles govern the relationships between
the elements used in the design and organize the composition as a whole.
Successful design incorporates the use of the principles to communicate the
intended message effectively. They help designers organize the images and
type on the page, so that it feels more comfortable to viewers and makes

a greater impact.
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BALANCE

Balance is an equal distribution of weight. In terms of graphics,
this applies to visual weight. Each element on a layout has visual
weight that is determined by its size, darkness or lightness, and
thickness of lines. Balance is vital to the success of a design.

There are two main types of balance:

SYMMETRICAL BALANCE ASYMMETRICAL BALANCE
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g ) SYMMETRICAL BALANCE

BALANCE Symmetrical balance is an arrangement of elements so
that they are evenly distributed to the left and o the right,
or top and bottom of center.
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2\ ASYMMETRICAL BALANCE

BALANCE Asymmetrical balance is an arrangement of unlike objects
of equal weight on each side of the page. Color, value, size,

shape, and texture can be used as balancing elements.

Jiggy Carroll

CHARMS,
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4 N TIPS ON CREATING BALANCE
BALANCE

e Color: Colors have weight (Red = Heavy, Baby Blue = Light)

* Size: Larger = Heavier BALAN‘ E

BALANCE

A

e Lines: Thin vs. thick
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The Principle of Proximity states that you group related items
together, move them physically close to each other so the
related items are seen as one cohesive group rather than a
bunch of unrelated bits. The basic purpose of proximity is to
organize. By simply grouping related elements together into
closer proximity automatically creates organization. If the

information is organized, it is more likely to be read and

more likely to be remembered.

X

Ralph Roister Doister (717) 555-1212

Mermaid Tavern

916 Bread Street London, MM

X

This business card has 5 seperate
elements which compete for
the viewer's attention.

Ralph Roister Doister (717) 555-1212

Mermaid Tavern

916 Bread Street London, NM

J

Mermaid Tavern

Ralph Roister Doister

916 Bread Street
London, NM
(717) 555-1212

Your eye does not know where to
look first. The information is not
organized and is lacking proximity.

By grouping related information
together, the design becomes
more clear and organized.
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When you create a flyer, a brochure, a newsletter, or whatever,

you already know which pieces of information are logically

connected, you know which information should be emphasized

and what can be de-emphasized. Express that information

graphically by grouping it.

Free Tf‘.‘-ﬂ‘-
Learn to Dance!

HipHop  Salsa Clow? Fonk
Tan?,ﬂ - RUJ'T_'I ba Sﬂ't{)f‘daz)s Qui{:kstgp
Bolero Yoot 9.3 £
5 109 Jive Lane Mambo  Lindg
Ss¢ Cha Ch Krumyp K
&“:'r‘ Cb‘?a‘f s 51{::@35
Og Rosetta Dance Studio e 5,,,:.&‘1“3:

Learn to Dance!

Rasetta Dance Studio « 109 dive Lane * Saturdays 9am. a3 pm.

Smaath Rhythm Street Sacial

Waltz Cha Cha Hip Hop East Coast Swing
Tango Rumba Krump West Coast Swing
Foxtrot Baolera Fonk Lindy Hop
Quickstep  Mambo Clown Salsa

With or without a partner!
Prizes! Free Tea and Scones!

X

v

Correspondences
Flowers, herbs, trees, weeds
Ancient Greeks and Romans
Historical characters
Cluotes on motifs
Women

Dzath

Morning

Snakes

Language

lambic pentameter
Rhetorical devices
Postic devices

First limes

Collections

Small printings

Kitschy

Dingbats

Thematic

Villains and saints
Drinks and recipes
Music

Quizzes

Fun but difficult quizzes

Correspondences
Flowers, herbs, trees, weeds
Ancient Greeks and Romans
Hizstorical characters

Quotes on motifs
Women

Death

Morning

Snakes

Language

[ambic pentameter
Rhetorical devices
Poetic devices
First lines

Collections
Small printings
Kitschy
Dinghats

Thematic

Villains and saints
Dirinks and recipes
Music

Quizzes
Fun but difficult gquizzes
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r N\ As in life, the proximity, or the closeness, implies a relationship.

By grouping similar elements info one unit, several things instantly
PROXIMITY happen: The page becomes more organized. You understand

where to begin reading the message, and you know when you
are finished. And the "white space” (the space around the letters)

automatically becomes more organized as well.

Cfiest Cfeiday Club
Winfer @ead:i.ng Schedule

Friday November 1 at 5 p.m. Cymbeline
In this action-packed drama, our strong and true
heroine, Imogen, dresses as a boy and runs off
to a cave in Wales to avoid marrying a man she
hates.

Friday, December 6, 5 p.m. The Winter's Tale
The glorious Paulina and the steadfast Hermione
keep a secret together for sixteen years, until the

Delphic Oracle is proven true and the long-lost
daughter is found.

All readings held at the Mermaid Tavern,
Grand Hall. Sponsored by the Community Educa-
tion Program. Tickets $10 and £8
For ticket information phone 555-1212
Also Friday, January 3 at 5 p.m. Twelfth Might
Join us as Olivia survives a shipwreck, dresses as
a man, gets a job, and finds both a man and a
woman in love with her.

v

Cfiest Cfriday Q[uﬁ

—('Clll"l.fl.r.'ll J%Qﬂ({ll‘lg *..}f. ['I.ﬂ. ([ll.i

Q!.J.I'II[JG[II'UZ‘-
n this acion<packed drama, our strong and true
hesming, Imogen, dresses 5 a bay and runs off i

2 cave in Wizles o awoid marning a man she hates
November 1 = Friday + 5 p.w.

©Che qOm[ers 'Cu[e. _

The glorcus Paul r' e
keep a searet togeth
Deiphic Oeadle is pe-}.er:
daughter found
December 6 = Friday « 5 p.

@welfth Jight

Joir s 26 CHivia survives 2 shiparedk, dresses s a
man, gets a job, and finds both a man and 3 woman
in lowve with Fer.

lanuary 6 = Friday + 5 raa.
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e ~ New designers tend to put text and graphics on the page

wherever there happens to be space, often without regard to

any other items on the page. The Principle of Alignment states,
ALIGNMENT "Nothing should be placed on the page arbitrarily. Every item
should have a visual connection with something else on the page.'

9 Y When items are aligned, the result is a stronger cohesive unit.

The basic purpose of alignment is to unify and organize the page.

Porche worse jester pore ladle g‘LI” hoe
lift wetter stop-murder an tee hefi-cisterns.

Porche worse jester pore ladle gull hoe lift

wetter stop-murder an toe heft-cisterns

Daze worming war furry wicket an shellfish Daze worming war furry wicket an shellfish

parsons, spatially dole stop-murder, hoe

parsons, spatially dole stop-murder, hoe
dint lack Porche an, infect, word orphan

dint lack Parche an, infect. word
traitor pore gull mar lichen ammonol

orphan traitor pore gull mar lichen

ammanal dinner hormone bang, dinner hormaone bang

Parche furry gourd rrrder
whigkered, "Wiicher crane sboand ™

Left aligned type does not connect to the image on Aligning the type to the right, along the edge of the
the right. Our eyes are drawn in 2 seperate directions. image creates a strong visual alignment & creates unity!
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e Be conscious of where you place the elements (line, image, type)

e Always find something else on the page to align with,

even if the two objects are physically far away from each other.

e Avoid using more than one text alignment on the page
(that is, don't center some text and right-align other text).

J

J

Robert Burns

Poems in Scots
and English

The most
complete edition
available of
Scotland’s
greatest poet

Poems in Scots
and English

The most
complete edition
available

of Scotland’s
greatest poet

Competing alignments
(left and center)

Left and right alignment
create balance

Mom & Pop
Corner Grocery Store

............................................

=3

: Mom & Pop

- Corner Grocery Store

. 5 Jam Street + Wilton + Hlinois - 00123

Center alignment

Left alignment
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4 \ The Principle of Repetition states, "Repeat some aspect of the design

throughout the entire piece." The repetfitive element may be a bold
REPETITION font, a thick line, a certain bullet, color, design element, particular
format, spatial relationship, etc. It can be anything that a reader will
visually recognize as being a “theme.” Repetition can be thought of

\_ /] asconsistency - it is a conscious effort to unify all parts of a design.

Mermaid Tavern Mermaid Tavern
Ralph Roister Doister Ralph Roister Doister
1027 Bread Sireet 1027 Bread Strest
London, NM London, NM
717.555.1212 717.555.1212

This card has a strong left alignment but no repetition. By making the last element bold (the phone number)

Where do your eyes look first? When they get to the we are using repetiton, to keep the viewer's eyes on

bottom of the card, where do you look next? the card longer. From the bottom we look back to the top.
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Repetition helps organize the information; it guides the reader
and helps to unify parts of the design. Repetitive elements establish
a sophisticated continuity and can "tie the whole thing together."

Rep HeN
P!

A
FL & reramd

Business identity, also known as “branding”

requires a strong use of repetition so the

customer can easily identify the business

Feo HeN

Swa Calubs

ETTEET

Rouded

B 1

fanGelala

Arirgas

113

ATITE ATTH

122.458. 7850 122,458, 7850

Envelope Letterhead & Business Card
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A repetition of visual elements throughout the design unifies and
strengthens a piece by tying together otherwise separate parts.
Repetition creates unity and adds visual interest. Think of repetition
as consistency. Then push the existing consistencies a little further.
Avoid repeating the element so much that it becomes annoying
or overwhelming.

anNual martini tasting

Terence English

s Stratford-upon-Avon, England

Objective
» To make money

Education
s Stratford Grammar School, | think
= Definitely not University

Employment
= Actor
s Play broker
= Shareholder of Globe Theatre

Favorite Activities
= Suing people for small sums
= Chasing women

References available upon request.

Oirty martini &l
= QueeN Bess
i martini
cosmopolLitan e

= teagpuvrn Besedictin
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Conftrast is the most effective way to add visual interest to your

r

\_

~N

page. Contrastis also crucial to the organization of information -
a reader should always be able to glance at a document and

CO NTRAST instantly understand what's going on. Add contrast through your

typeface choices, line thicknesses, colors, shapes, sizes, space, etc.
The Principle of Contrast states, "If two items are not exactly the

J

same, then make them different. Really different.”

X J

BLACK
&WHITE

This design lacks contrast because the size, color, By changing the font, increasing the size, and
and style of typeface are all the same. It looks adding shapes or color we have used confrast
boring and plain and can easily get overlooked. to create a more eye-catching design.
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- ~\ Conftrast has two purposes:

* o create an interest on the page -
if a page is interesting to look at, it is more likely to be read.

CONTRAST

* fo aid in the organization of the information -
the message should be clear and easily recognizable.

\- < ANOTHER NEWSLETTER! Another Newsletter!

Exciting Headline .. coins com oo ssssae
Wart dane warsted lad's 2 Fir lung.

Exciting Headline

WANLE piiee TormH dirg nOrated ladls

i oty vonier sole

i rty ladle gull orphan sTer
murdar toe letiar gore entity flonst ol

buver shet
buyer ehel

baryer skl

Thrilling Subhead

Gullty Locks!™ crater argdarty,

“wire nut, rurderT wined Guity Locks,
g diAT POy TETiaoH Tove murders
scald rgs

Tauss doraal lodae an wicket basr

Another Exciting
!_Ieadlinu

Another Exciting
Headline

Wal, pimple andar doe
wars udd mpum
doe. Debte PO ALFELN
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shapes, sizes, space, images,

Detox your Body

Dtomihi

therapectic rombia [ actually fun to particapags anad voul foel resulis slmaont immedist ol

i i the st rociting el in natural medicing for it smplining, Lo coss and mparies

Cver osties deron comimamiddy as 4 potural fonotkon. B enly when our detos mechanims become
erverioadend thas the [roves b commas b efficinrs s pymptoms map cocur

lie strwss

Tonins may e o enterual o origin. Pollarsen or pestss
o o e gt the Kby and Weer, Brapoopar digedion and insbaly
ternal

sl spmpce i
wad gt wsokogy provids th
o govrirs i the wary of mctabelic by products stomsming froon cortain Buckors which hare

1er (el

o pidde eBncts and Eherelons impsct regativelr on oveeall bealth by compromising detex pathways

Dn e e smggpestedd ot noock reeriioadd comributes to move semous condinose such as suteimmine
digrasrs, isflamematery, thoumabosd aribaitis and nourglogical disondors such s Alhrssri and
Parkineeni

Symproms wivch may be peiseved by llowing a dewos prograes indude:

= Dhgeriine probiea s Irrgabadity Headachen
« Joimt pain o Tuchy skin
- Pallor = Bad bresth
+ Grversl maluise « Ealigwe
- Constipuwtion - Skie, rashis
What 3 carefially phannd detoxsScation prigram can o you
+ Anlicaging cilects 4+ Increased prodecEity
@ Wegght s o L pedred nttevation and orestioly
s Chearer sicn ard cyes + Brductson of alfergic symaplors

I, Sars Fergason and Cartified Metziton CanmBant HShannen Willksme kavits vou & poin them for 2 35
iy detoscfcation cloanse. Learn prowen. mcthods for detox: How to prepane for o deton:; How Lo saicly
hicteme; and What to svoid dhining deten

Theee mandatory medtings Thuredass, Aegus Ind, Seh, and 30ch 55 700 pm
Averecs Eor Health

I Sam Rarreon Valley B, Scide 130
Duirille, CA M52 e wot This prgram s nod cmers i by s gl
Laimirgd Seaging, Sparinse fag 12 £ JURTAES et snjcation produ B are mqerad

RSV H25-220

% — fhannos Wilismn o samcvs ful wesndts at cxira st

oo

Add contrast through: typeface choices, line thicknesses, colors,

efc.

Detox Body

'Br. 'Ehmk ‘Iirqu.wn. and
Shannen Willioerm

- :\r} i T o 2 sy deiaiicarin ieaaas

Learn proven methods for detox:
Hlawss s e e g 2 Ay

a1

s il Buring drsse

Hiret
What

Mulﬁxnllﬂn 5: ot exciting tool mu that ey b rebieued 1!*
m a drtox proqram inslude:
and et swpericr reslts, B actusly fun £5 o Sriak il « Py plkion

rutees] rudicing bet s it sinpie L c.

detom, aeal peul dod pondis et imenediniely. | gty R oty aion
Crur Tndies derors o timoushy s 3 mturad ko  Dudlae
Fancticm, Wiaordy whom ouar Lo mocbunsess i e © D breah
v v osdad that L -
3 » Caraaral malsiee = Fangue
bris cfichent and syristavmi sty st
= Diggetive problosss

Towans puy e besernal o catarnalin ariga
smpeeper digestion and mbatanced g3 eoslogy ) fuelly th““l ﬂrh!lﬁwlwn
ervate the st el ormm o domans, Ketpecal PG P s presida

polkstion or peathouden i our food put undar o

skrpss on e dvton ergam— the kdnops and e gL ke

TFows i kognd ¢ an conirdigd 10 s tusn

= Greater medbeaiion and covatiny
condbthons jisclh s snsmema doeais, :

¥ ki s g

indamrmuatony rhemmatoad arthsithe and e
new sl disoedirs such o Alhrirers = Redictivn o albaghe syt
and Parfiimaens = Inervased produetwity
Thras seetings
T, ® puif
Auget 2 8 and 30 B Shpcureet Willunis st Sbeise

Axtnes bor B s 2 et g g e
o S Rames A

Damille, Ca aspse

oy B, St 2
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Don't be a wimp. If you're going to contrast, do it with strength.
Avoid contrasting a sort-of-heavy line with a sort-of-heavier line.

4 )

Avoid using two or more typefaces or colors that are similar.
CO NTRAST If the items are not exactly the same, make them different!

3 dog Lakary
gallary - daycare
g wer b Hars for shows of alfection! Wa know you bove your four-legged friend, so hike on Mrh\’]ug'g
Seerling 5 welry.. perfect for braggin’ on your puy fier shows of affection:
Sterling silver jewelry— perfect for braggin’ en your pup
prin Toys galare—far making your dag feel special
i Custom art prints of you and your furry friend
Doy calendars, bocks, meusepads, figurines, fiust ald kits
Friday, July 11, and Saturday, July 12, receive
Friday, July 11 and day. July 12 a FREE mini snack-pack of Hugs puppy cookies
Ree FREL with any hiking gear purchase!
Somebody needs a hug!
Hugs, where hiscubls, beds, and books beckas
e e e e e e e u where biscuits, beds, and books beckon
£
503 Ol Dog Trail + Madras - Oregon - 99909 TS05 555 1212 F 505 555 1212
Designers are given information in text form, Apply the principals of design to create an
it is their job to apply the principals in order exciting layout and use contrast to add

to make the design informative and appealing.  visual excitement to the page.
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An excellent resource for those with
reading addictions but not a lot of
time to scour the shelves for that

fect book. Prof. Katona has done
it for us so we can spend our time
reading the ks, not finding them.
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r ~N “White space is the art of nothing. White space is the absence of
text and graphics.” It breaks up the elements on the page. It
WH |TE provides visual breathing room for the eye. Add white space to
make a page less cramped, confusing, or overwhelming. White
SPACE space doesn't actually have to be white. It gets its name from

the early days of graphic design where most printing was done

on white paper. White space can be black, blue, red, etc.
what ever color the background is. White space is also referred
to as “negative space”.

WHITE SPACE
#|S OUR FRIEND

-

; | AUITE ©D/ Keep your message short
_ b, HE%&&%’PEE&?QCE - & yuurg:rhite space plentiful
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White space is always occurring in a design from the moment
you open up a blank document, the design has begun with
white space. There are two types of white space, the undefined
white space, which is what you get when you open a new
document, and active white space, which occurs when an
object is placed in an undefined white space.

<
™

S (.':, GARDENA
-l
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White space is made of nothing, but shouldn’t be treated that
way. There are several benefits that a generous dose of white
space can bring to a design. Simply by increasing the space
between elements in a layout, a design can take on a more
elegant appearance, and by injecting more white space into
a design’s typography, content becomes more legible.




PRINCIPLES OF DESIGN _goon)

r ~N Novice designers always tend to forget the principle of white
space. They often try to fill the entire page, but it is important
WHITE to remember that in design, sometimes LESS is MORE!

........

Advanesd Search
Eratgronges
h )( I'm Feeling Lucky ) Lanousge Tosls
500 mph

Adverising Programs - Busingss Solutions - About Google

( Google Searc

Mo Wonder We Can Get You To The Game On Time.
E2000 - Privacy

SOUTHWEST AIRLINES'

L AIRLINE OF THE @
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Remember these 6 principles and apply them to your designs. You will find
that they often work hand-in-hand and eventually you will begin to use
them without even thinking about it. All great designs are founded on

these principles:
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